Stock Market Assignment

Marketing -Product
	Student Name:
	Company Name:


Product Mix – all the products a firm offers for sale.  List the company’s product mix.

Product Line – a group of similar products.  What are the company’s product lines?
Product Life Cycle – a series of stages in which a product’s sales revenue and profit increase.  Are the company’s products spread throughout the product life cycle?
Brand – a name, term, symbol, design, or any combination that identifies a product.  Does the company’s product mix include a popular brand(s)?  Does the company benefit from the value of its brand(s)?
Does the company have a product(s) that will propel the company’s growth?  Explain.
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